
DECODING THE ANCIENT HEALING SCIENCE OF AYURVEDA

T h e  S u m m i t  +  F i l m  S p o n s o r s h i p  D e c k
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A journey into health and healing in
harmony with nature’s sacred laws,
through a film, quiz, and summit.
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The Natural Law explores one man’s decade-long journey back to wellness by embracing a new life
aligned with nature’s code: and how his healing became a mission to help heal humanity.

When conventional medical treatment failed to cure Amish Shah’s life-threatening illnesses, he
turned to Ayurveda: a 5,000-year-old natural science that has been studied and applied by billions
of people across the world for generations.

With his health and his life on the line, there was no more time for half-measures. He started with
research: from ancient Ayurvedic texts to the stacks of modern scientific studies that supported
them. Then he began seeking out experts who could help decipher and apply everything: both here
in the United States, and in India. 

The first breakthrough Amish found in Ayurveda was how it helped him understand his body, his
place in and connection with nature, and where many of his ailments were really coming from.

The second was when he started adjusting his diet, taking natural supplements and herbs, and
immersing himself in Ayurvedic treatments - which gently yet rapidly healed and carried him into
the best shape and health of his life. Many of Amish's friends even told him that he looked like he
was aging backward.

The third was a clear realization:

If more people used Ayurveda, and if more healthcare
professionals prescribed it - so much of our suffering
would be gone.

And so Amish committed himself to create this film. 

He hired a production team. He got on the board of the
National Ayurvedic Medical Association. He set up
collaborations with a variety of Ayurveda organizations
and institutions.

Then he traveled around the world,
interviewing all the leading Ayurvedic
and natural healing experts he could
find (they were more than happy to
share their wisdom).

Today, over a decade later, Amish and
Deep Origins is finally ready to share it
with the world: not just as a film, but
as the beginning of what Amish hopes
will become a global renaissance in
human health and happiness.

ABOUT THE
PROJECT



AUDIENCES + DEMOGRAPHICS
Age  r ange :  25  -  40

Key  i n t e r e s t s :  we l l ness  l i f e s t y l e ,
hea l t h  and  f i t ness ,  t r a ve l ,
en t e r t a i nmen t ,  c e l eb r i t i e s ,  and
pub l i c  f i gu r e s

P re f e r r ed  med i a :  books ,  f i lms ,
YouTube  v i deos ,  Facebook ,  T i kTok ,
I n s t ag r am ,  P i n t e r e s t ,  Tw i t t e r

*May  have  a t t ended  yoga  c l a s ses  o r
wa tched  some  v i deos  on  na tu ra l
hea l i ng ,  bu t  s t i l l  f a r  f r om
break th rough  r e su l t s .
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Age  r ange :  35  -  55

Key  i n t e r e s t s :  pe r sona l  deve l opmen t ,
sp i r i t ua l i t y ,  we l l ness  l i f e s t y l e ,  hea l t h
and  f i t ness ,  t r a ve l

P r e f e r r ed  med i a :  on l i ne  cou r ses ,
on l i ne  coach ing ,  books ,  f i lms ,  s oc i a l
med i a ,  F acebook ,  I n s t ag r am ,  Tw i t t e r

* L i ke l y  has  some  e xpe r i ence  w i th
na tu ra l  hea l t h  and  hea l i ng  moda l i t i e s ,
and  has  en j oyed  a  deg r ee  o f  r e su l t s
tha t  i n sp i r e s  t hem t o  s eek  gu idance  i n
go ing  deepe r .

Age  r ange :  40  -  65

Key  i n t e r e s t s :  pe r sona l  deve l opmen t ,
sp i r i t ua l i t y ,  we l l ness  l i f e s t y l e ,  hea l t h
and  f i t ness ,  a cadem ic  r e sea r ch

P re f e r r ed  med i a :  on l i ne  coach ing ,
on l i ne  cou r ses ,  on l i ne  commun i t i e s ,
v i r t ua l  and  r ea l -wo r l d  r e t r ea t s ,  books ,
f i lms ,  Facebook ,  Quo ra

*A  r egu l a r  p r ac t i t i one r  e xpe r i enced
w i th  na tu ra l  hea l t h  &  hea l i ng
moda l i t i e s ,   l o ok ing  f o r  new  ways  t o
l e ve l  up  and  i n t eg r a t e  add i t i ona l
know ledge .

Age  r ange :  40  -  65

Key  i n t e r e s t s :  a cadem ic  r e sea r ch ,
p ro f e ss i ona l  g r owth ,  ne two rk ing ,
pe r sona l  deve l opmen t ,  sp i r i t ua l i t y ,
we l l ness  l i f e s t y l e ,  hea l t h  and  f i t ness

P re f e r r ed  med i a :  on l i ne  coach ing ,
ce r t i f i c a t i ons ,  p r o f e ss i ona l  on l i ne
commun i t i e s ,  v i r t ua l  and  r ea l -wo r l d
summi t s ,  books ,  f i lms ,  Facebook ,
Quo ra

*A  p ro f e ss i ona l ,  t e ache r ,  o r  s e r v i ce
p rov i de r  i n  t he  na tu ra l  hea l t h  and
we l l ness  space .



REACH
S U M M I T  +  D O C U M E N T A R Y

The potential of the Documentary, Summit, and long-term
membership platform following is absolutely massive in
terms of reach! There is an expected 25K in attendees for
the Summit, with an expected quarter million email sign-
ups to be added to the Deep Origins and The Natural Law
email list as well.

If more people used Ayurveda, and if more healthcare professionals prescribed it - so much of our
suffering would be gone.

In December, there is a planned
spend of $50k-100k+ in media
buying across the Deep Origins
and The Natural Law's social
media accounts and website
for the Summit. Additionally,
the marketing spend will be
around $200k for the film with
affiliates, sponsorship,
partners, etc.

The Natural Law
Documentary will be
hosting a Gala for the
Premier, with
exclusive media and
brand tickets, VIP
access, and branding
opportunities across
media platforms for
the event.



GOLD
$75K — 3 SPOTS

DIAMOND
$150K — 1 SPOT

SILVER
$25K — 10 SPOTS

BRONZE
$8K — 20 SPOTS

SPONSORSHIP TIER OVERVIEW

**More details in full deck
 **Speakers and Affiliates are also available.HONORABLE MENTION: $1,000 sponsorship buy-in (or newsletter list donation, newsletter or social promotion, etc.) for film credit inclusion.  

Tiered Film Sponsor in Credits, Co-Branded
Ad Spend, + Co-Branded Downloadable for
Email Lists

Film Premiere and Gala Invites, +
Sponsorship Opportunities

Film Newsletter and Social Inclusions

Summit Realestate (visibility determined by
sponsorship tier buy in)

Summit Newsletter and Social Inclusions
(quantity is tiered)

Marketplace + Health Quiz Inclusions

Marketplace Sponsored Ads

Marketplace Commission Waiver*

Membership Platform Sponsor Placement

And More!



AFFILIATE +
SPEAKER
OPPORTUNITY

Speaking at the Summit allows the unique opportunity to not only
share your brand or services with our +25K community, but it
places you as an expert in the Ayurvedic field, allowing you to be
a source of deep inspiration, and a voice of change for
generations. Connect with Raeanne Cardoza (listed above) to
inquire about being a speaker at The Natural Law Summit.

Speaker Benefits

For Marketplace
Affiliate Requests: brittany@wellspiritcollective.com

15% Affiliate Sales Commission

For Speaker Inquiries:
raeanne@wellspiritcollective.com



CONTACT US

Media Inquiries: bess@wellspiritcollective.com

Sponsorships: brittany@wellspiritcollective.com

Affiliate Marketing: brittany@wellspiritcollective.com

Speakers: raeanne@wellspiritcollective.com

Other Inquiries: janelle@wellspiritcollective.com

www.thenaturallaw.com


